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FOR IMMEDIATE RELEASE

ULT Unveils New Web Site

NASHVILLE, Tenn. (June 18, 2002) — Universal Lighting Technologies, a leading
supplier of electronic and magnetic lighting ballasts, recently introduced its
redesigned Web site with new offerings, including enhanced product and service

information.

The site can be reached directly at www.universalballast.com. Visitors can explore
the site using graphical and text links or quickly locate specific information by

entering keywords on the site’s Search page.

The new site provides 24-hour accessible information, including important news in
the lighting industry and Universal Lighting Technologies’ product specifications and
information. Ballast Specs, an interactive specification area, and the Energy Savings
Calculator are two of the unique tools available at the site. All Ballast Navigator
catalog information is also available in PDF format. Easily accessible information is
vital in the marketplace and, with its new expanded site, Universal Lighting

supplies an extremely valuable tool to the industry.

“Responding to our customers' needs through quality support programs is
extremely important,” said Bill Kirkland, senior vice president of sales and
marketing. “We wanted to refine our Web site to allow our customers to learn

about Universal Lighting and the issues affecting the entire lighting industry.”

Other customer support services offered by Universal Lighting include the 1-800-

BALLAST customer service line.

For more information about lighting ballasts and controls, fax your request to (615)

316-5146 or visit the Web site at www.universalballast.com.

Universal Lighting Technologies Inc., based in Nashville, Tenn., has offered the
most innovative selection of lighting ballasts for more than 50 years. With
operations and distribution worldwide, the products of Universal Lighting

Technologies are marketed under the Universal® and Triad® brand names.



